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	Name: Nodira Mukhitdinova
	Affiliated University: Graduate school of business and entrepreneurship
	Course Name: Business English
	Number of Lectures: 15
	Course Language: English, Uzbek
	Keyword: Business Terminology, Communication skills
	Course Description 100 200 words: In general, Business English is a form of English specially suited to international trade, commerce and finance. Business English is the kind of English typically used in, for example: business meetings, sales presentations, negotiations, business correspondence, business reports… Business English is normally seen as a specialism within teaching and learning English, and forms part of English for Specific Purposes. It is studied by many non-native English speakers who wish to do business with English-speaking countries or with non-English-speaking countries using English as a lingua franca. This course gives our listeners the skills to communicate effectively through using English in a working environment and to improve their overall confidence when conducting business in English. Business English course also helps to expand our listeners’ English vocabulary, improve their ability to write and speak in English in both social and professional interactions, and learn terminology and skills that they can apply to business negotiations, telephone conversations, written reports and emails, and professional presentations. 

In the Scientific-educational centre for corporate governance the course of Business English  is designed for the first and second year full-time MBA students who has working experience in different areas  of  Economic sector such as oil and gas factories, Power plants  and Heating energy companies, Railways, Airways companies, mining, logistics firms, telecommunication companies, metallurgy, and other companies.  

The Primary textbook is “Business Vocabulary in Use”, Bill Mascull, “Intelligent Business” Christine Johnson and as a supplementary Course books on Grammar.
	Course Goals and Objectives Approximately 100 words: Goals (based on cognitive,affective (attitudinal),performance features)

1. Cognitive goals make students aware of how to:

- Become more confident using English in working with foreign clients and colleagues

- Compare and contrast  face-to-face communication 

-  Recognize  formal and informal style 

-  Improve grammar and vocabulary through studying the last themes in the business world

- Develop the language needed for important business communication skills

2. Affective (attitudinal)  goals motivate students to: 

- Take responsibility for the group performance

- Share own opinions and listen to others

- Practice  more and more business communication

3.Performance goals - 

to develop students’  speaking, reading, and writing skills 

Objectives:

1. By the end of the lesson students will be able to

- Recognize features of business  communication

- Become more confident in speaking English.
	Textbook: Primary textbook: 

1. A.A.Ismailov, G.A.Tursunova etc., English for Market Economy, ЎзДЖТУ, Perfect print, Tashkent – 2011

2. Nick Brieger and Simon Sweeney. The Language of business English. Grammar and Functions.

3. Bill Mascull, Business Vocabulary in use. Cambridge University Press. 2017

4. Bill Mascull, Business Vocabulary in use. Elementary. Cambridge University Press. 2017

Christine Johnson. Intelligent Business. Pre-Intermediate Business English. 2006



Recommended texts:

1. N.Melenevskaya. The Key to business. 2011.

2. N.Melenevskaya, V.Lapshin, K.Kayumova. Learn and Speak. Practical English for Adult Learners. 2011

3. S.G.Shadiyeva. Making Effective Presentations. 2008

4.  Frances Boyd, Making Business Decisions, Real Cases from real companies.

5.  World English, Harcourt, Brace International


	The format  Title AuthorEditor Publisher Year of PublicationReferences:  1. https://www.englishclub.com/

 2. https://www.englishgrammar.org

 3. https://www.businessenglishpod.com/

 4.http://www.businessdictionary.com

 5. https://www.englishgrammarsecrets.com/

 6. https://www.skillsyouneed.com/.........
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: Methods of Assessment



Current grade 1- 15%

Mid-term test 1- 15%

Current Grade 2- 15%

Mid-term test 2 - 15%

Final  testing exam- 40%

 
	Main ContentWeek 1: Manufacturing and services
	Main ContentWeek 2: The development process
	Main ContentWeek 3: Innovation and invention Making things
	Main ContentWeek 4: Materials and suppliers
	Main ContentWeek 5: Business Philosophies 
	Main ContentWeek 6: Buyers, sellers and the market 
	Main ContentWeek 7: Marketing and market orientation Products and brands
	Main ContentWeek 8: Price  Place
	Main ContentWeek 9: Promotion
	Main ContentWeek 10: The Internet; E-commerce
	Main ContentWeek 11: Sales and Costs 
	Main ContentWeek 12: Profitability and unprofitability 
	Main ContentWeek 13: 
	Main ContentWeek 14: 
	Main ContentWeek 15: 
	Main ContentWeek 16: 
	Course Date: 2021-09-06
	Course Date_1: 2021-12-27


